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Note : Attempt all the sections as per

instructions.
;9 @usl & MR ' Hifee|
Section-A/Eus-31
(Very Short Answer Type Questions)
(afer g ITR we=)

Note : This question c0n‘tains five parts, All
parts will be compulsory. There will
be no internal choice. 5x3=15

e : 9 ueH & ura 9nT &, 9w sifeard €

- BH P13 3NaRe T &I fddbey WE"TE?FHI
1. Define Retaullng

wexT faedY @ aRefya &
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2. Define Retail Consumer Behavior:
RGERT IUIHT SRR Y TR |
3. Write a short note on Retail value chain.
R e Al R v e ool fera |
4. Explain the important of Retail Locations
in Indian context.
WRAR T 3 Ry I & He P weee |
5. Define the term merchandising. | :
TfersisiT v @1 uRefyd |
Section-B/dvs-d
(Short Answer Type Questions)
(cTg] 3T W)
Note : Thissection containsthree questions.
Attempt any tweo questions. Each

question carries 7.5 marks.
7.5%2=15

Ae: 9 @os & O ueA &, el & a1 '

| BT TP we 7.5 sidT &1 2

6. "Social media platforms have become
powerful tools for Retailers to directly
engage ‘with customers" Justify this

: statement.
18110/2



e My Wewnd @axr fpaet & fov
e & 5% B @Y 3R SERIY |

7.  Explain the factors influencing the Retail
consumer behavior.
GaERT 3UHHT FaeR Bl gHifad E@r qTel HIRDI
& T B

8. Explain the concept of market
segmentation along with its bepefits.
STSTR FIATSTT &5 3TTEIROT Bl $4P TTHl & ATl
HAAGE! | o

Section-C /EIS-

- (Descriptive Answer Type Questions)

Riote ¢ This section contains five guestions,

attempt any three guestions. Each
guestion carries 15 marks. Answer
, must be descriptive. 3x15=45
e : gﬁ@@ﬁuﬁaw%%ﬁ?ﬁqmﬁ
=oT PIFSTT| Ui Ug 15 3l o & fawgd
Fax srfdrd &1 |
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10.

11.

12.

13.

Describe the challenges being faced by

the Retail industry in India. e
Wik ¥ gaxy e & e oy ared gttt
&1 gufT o ,
With the help of the flowchart, explain
decision making process in Retailing.

qﬁﬁme%QEmﬁﬂi?ﬁﬁﬂTﬂﬂm?ffﬁWﬁTﬁﬁ

Explain the strategies for the effective
market segmentation.

THTS SITR s & e ol &t e
R

With the help of the flowchart, describe
the steps involved in choosing a retail
location. ;

TEETe & eIl o WexT I g H 2
TROT HT guid BRI —

Define Merchandise Management.
Describe the factors influencing
merchandising and also the functions
performed by the merchandising

manager.
e HAorie o uRwiva R | w<fseiz o
JUIfda A a1 BRI 3R AdsiizT #eR
&R foor I arer Rt &1 auig &R
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